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20 years of connecting people



20 years of 
connecting people

In this report
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See our 
milestones

Passionate 
about our future



Focusing Locally, 
Empowering People, 
Connecting Globally



2008 2009 2010 2011 2012

10.1
8.8

10.5

20.3

23.1

Total operating revenues (US$ bln)
Actual

US$ 23.1bln

2008 2009 2010 2011 2012

3.4 3.6 3.7

6.1

7.3

Net cash from operating activities (US$ bln)
Actual

US$ 7.3bln

2008 2009 2010 2011 2012

4.9
4.3

4.9

8.3

9.8

EBITDA (US$ bln)
Actual

US$ 9.8bln

2008 2009 2010 2011 2012

61 67

93

205
214

Mobile subscribers (millions)

214mln

Record 
performance

Note: 2008 fi gures are based on US GAAP, while 2009, 2010, 2011 and 2012 are based on IFRS
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Our Markets Cluster 1 Cluster 2

Our operations

Our position

1

Our strategic focus

Source: For population, Informa Telecoms & Media. 2013 Informa Telecoms & Media. All rights reserved, as of December 31, 2012.
Source: For GDP/capita and Real GDP growth CIA The World Factbook
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The VimpelCom Way

Stakeholder Value

VimpelCom Culture, World-Class Organization, Effective Business Steering

Increase 
Net Cash

Profi table Growth

Capital Effi ciency 
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Passionate Professional Leadership

Performance 
Management

People 
Management

Portfolio 
Management

Governance & 
Compliance

Financial, 
Tax and Funding 

Structure

Shared Services
Roaming Procurement

In-house Bank

Operating Model

Core points of our strategy:

Key Strategic Points – VimpelCom’s Value Agenda
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Profitable Growth.

Customer Excellence. 

Operational Excellence.

Capital Efficiency.



Wearing the 
customer’s
shoes in Ukraine
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Group-wide



Launch of MyWind 
in Italy
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Banglalink focused
on customer care



Alexey M. Reznikovich
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“2012 waas a reemarkablee yearr for 
VimpelCoom... with stronng perrformmance 
and profifi tablee growwth.””

Alexey M. Reznikovich Jo Lunder

Jo Lunder



Key Facts
Summary Financial

2012

285,375
120,478

42.2%
56,110
2,378

Business Unit Strategy

Priorities

Anton Kudryashov

The year in review

Mobile Internet continues to be one of the 
fastest growing revenue streams

30% CAGR
* Source: Company estimates.



www.vimpelcom.com 

Focus on ensuring sustainable profitable growth

Opportunities for the future

Customer Excellence

Operational Excellence

Profitable Growth

Capital Efficiency



Key Facts
Summary Financial

2012

5,427
2,062
38.0%
21,650
3,110
2,210

Business Unit Strategy

Priorities in Italy

Maximo Ibarra

Year in review

Mobile Internet revenue increased by 41.3% in  2012 
coupled with a 9.3% increase in revenues  from 
traditional data services 

5% increase YoY
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Focus on ensuring sustainable profitable growth

Opportunities for the future

Profitable Growth

Customer Excellence

Operational Excellence

Capital Efficiency



Ahmed Abou Doma

The year in review

Business Unit Strategy

Priorities
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Focus on ensuring sustainable profitable  
revenue growth

Opportunities for the future

Profitable Growth

Operational Excellence

Customer Excellence

Capital Efficiency



Key facts
Summary fi nancial

2012

13,392
6,867 
51.3%
25,960

613 

Business Unit Strategy

Priorities

Igor Lytovchenko

The year in review

Telecom market expected to grow 4% CAGR*  
2012-2015, mainly driven by mobile data and  
fi xed broadband

15% CAGR
* Source: Ukraine Statistic Committee 2012, Ukraine analysis.
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Focus on ensuring sustainable revenue growth

Opportunities for the future

Profitable Growth

Customer Excellence

Operational Excellence

Capital Efficiency



Key facts
Summary fi nancial

2012

1,755 
813 

46.3%
24,167 

326 

Business Unit Strategy

Priorities

Dmitry Kromsky

Strong Growth Expected in Mobile and Fixed Data

13% CAGR

The year in review
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Focus on ensuring sustainable revenue growth

Opportunities for the future

Profitable Growth

Customer Excellence

Operational Excellence

Capital Efficiency



On-going 
commitment

Volunteering 
cleaning up city 
areas in the CIS



www.vimpelcom.com 

Donating blood 
in Cambodia

A fl ood survivor
at a relief camp in 
Southern Punjab

Tree-planting 
in Kyrgyzstan



Committed to the highest 
global standards
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Committees of the Supervisory Board

Finance  
and Strategy 
Committee

Members:

Nominating  
and Corporate 
Governance 
Committee

Members:

Audit Committee
Members:

Compensation 
Committee

Members:

Business Review 
Committee

Members:
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Seated left to right

Mikhail M. Fridman

Alexey M. Reznikovich (Chairman)

Jon Fredrik Baksaas

Augie K. Fabela II

Leonid R. Novoselsky

Kjell Morten Johnsen

Sergei Tesliuk

Ole Bjorn Sjulstad

Dr. Hans-Peter Kohlhammer

Andrei Baranov

Supervisory Board



1  Jo Lunder

2 Henk van Dalen

3 Jan Edvard Thygesen

4 Taras Parkhomenko

5 Mikhail Gerchuk

6 Anton Kudryashov

7 Ahmed Abou Doma

8 Maximo Ibarra

1

11
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9 Dmitry G. Kromsky

10  Igor V. Lytovchenko

11 Jeffrey D. McGhie

12 Philip Tohme

13 Anja Uitdehaag

14 Romano Righetti



Dr. Dmitri B. Zimin Augie K. Fabela II
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Selected Financial Data 

2012

22,122
677
262

Total operating revenues 23,061
Operating expenses

5,439
693 111

7,161
2,926
2,080

386
205

Total operating expenses 18,890
Operating profi t 4,171

2,029
(154)
(606)

75

9
(70)

Profi t before tax 2,888
906

Profi t for the year 1,982
Attributable to:

2,145
(163)

1,982
Earnings per share  

$1.33
$1.32
1,618
$0.80



2012

Consolidated balance sheets data:  
4,949

(2,421)
15,666
27,565
55,360
39,988
15,372

(1) Working capital is calculated as current assets less current liabilities.

2012

Other data:
9,768

*  Adjusted EBITDA is a non-GAAP financial measure. Please see our Form 20-F for the year ended December 31, 2012, for more information on how we calculate adjusted EBITDA. 
Reconciliation of adjusted EBITDA to profit for the year, the most directly comparable IFRS financial measure, is presented below.

Reconciliation of Adjusted EBITDA to profit for the year

2012

Adjusted EBITDA 9,768
–

(2,926)
(2,080)

(386)
(205)

(2,029)
154
606
(75)

(9)
70

(906)
Profit for the year 1,982 269 1,873 1,172
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Selected Operating Data 

2012

Selected company operating data(1): 

56.1
22.2
85.2
26.0
24.2

213.7

276

207

262
214
216
49
37

545
97

493

213
241
474
269
237
272

10.8
18.5

8.6
2.6
1.8
5.9
3.3
1.6
5.6
5.0

7.6
8.6
4.6
6.8
6.7
5.5



2012

63.2

35.2

24.2
25.2
25.2
60.0
54.0

210.0
141.0
28.7

55.8
72.7
55.1
83.9
79.1
66.1

5.0
7.8

–
0.6

12.3
25.6

(1) For information on how we calculate mobile subscriber data, mobile MOU, mobile ARPU, mobile churn rates and broadband subscriber data, please refer to our Form 20-F for the year 
ended December 31, 2012. Please note that the data presented above for our Europe & North America segment relate only to our operations in Italy, except for mobile subscriber data, 
which include the subscribers of our equity associate in Canada (0.4 million for 2011 and 0.6 million for 2012). Operating data for Ukraine does not include figures associated with 
Kyivstar’s operations prior to April 21, 2010, when Kyivstar’s operations were integrated into the group. The number of mobile subscribers for Africa & Asia includes subscribers of  
Telecel Zimbabwe (1.5 million for 2011 and 2.6 million for 2012), in which we have an equity investment and is accounted at cost.

(2) For Wind Telecom Group companies acquired on April 15, 2011, mobile MOU, ARPU and churn are calculated based on the full year.

(3) Churn figures for Cambodia in 2009 are not provided due to partial year consolidation.

(4) CIS mobile broadband customers are those who have performed at least one mobile internet event in the three-month period prior to the measurement date.



Legal Advisers

Independent Auditors

Depositary Bank

Custodian Bank

Primary Trading Information

Requests for Corporate Information:

Presentation of Financial ResultsGerbrand Nijman

Investor Relations
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